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EDUCATION

Ph.D. (Marketing), University of British Columbia November 2004

Dissertation:  “Essays on the Impact of the Internet on Distribution Channel Management”

Committee: Dr. Garland Chow, Dr. Eunkyu Lee, and Dr. Charles B. Weinberg
Master of Business Administration, George Washington University = September 1996

Bachelor of Arts (Economics), Korea University February 1993

ACADEMIC POSITIONS

Professor of Marketing September 1, 2016- Present
Korea University Business School

Associate Professor of Marketing September 1, 2011 — August 31, 2016
Korea University Business School

Assistant Professor of Marketing March 1, 2010 — August 31, 2011
Korea University Business School

Assistant Professor of Marketing March 1, 2007 — February 28, 2010
School of Business
Hanyang University

Assistant Professor of Marketing July 1, 2004 — February 28, 2007
Lee Kong Chian School of Business
Singapore Management University

RESEARCH INTERESTS

Game Theory

Distribution Channel Management
Competitive Marketing Strategies
ESG and Marketing

Customer Experience Management
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RECENT ACADEMIC PUBLICATIONS

Yoo, Weon Sang, Ki-Joon Back, and JungKun Park (2019), “Editorial: Analysing
Emotional Labor in the Service Industries: Consumer and Business Perspectives,”
Frontiers in Psychology, 10, 1-2 (SSCI Indexed =7 #] 71 & &< A)).

Park, JungKun, Hyowon Hyun, and Weon Sang Yoo (2019), “Luxury Brand Equity on
Online Channel: The Moderating Effect of Brand Trust,” Asia Marketing Journal, 21(2),
99-115.

Park, JungKun, Jiseon Ahn, and Weon Sang Yoo (2017), “The Effect of Multi-
Consciousness and Satisfaction on Medical Tourism Experience,” Journal of Healthcare
Management, 62 (6), 405-417. (SSCI Indexed =7 #l| 1 &8k & A]).

Hwang, Joon Ho, Jaiho Chung, Jae Wook Kim, Dongwon Lee, and Weon Sang Yoo
(2016), “Antecedents to Loyalty Point Redemption: Implications for Customer Equity
Management,” Journal of Business Research, 69 (9), 3731-3739. (SSCI Indexed

= A & sk=A)).

Park, JungKun, Brian Rutherford, and Weon Sang Yoo (214 A}) (2015), “Sales
People as Emotional Laborers: Psychological And Behavioral Outcomes,” Asia
Marketing Journal, 16(4), 39-57.

Lee, Eunkyu, Richard Staelin, Weon Sang Yoo, and Rex Du (2013), “A “Meta-Analysis”
of Multibrand, Multioutlet Channel Systems,” Management Science, 59 (9), 1950-1969
(SK Award, SSCI Indexed =& A % 5842 %]).

Yoo, Weon Sang, Eunkyu Lee (2011), “Internet Channel Entry: A Strategic Analysis of
Mixed Channel Structures,” Marketing Science, 30 (1), 29-41 (SK Award, SSCI Indexed
= A Sk A)).

Yoo, Weon Sang, Yunjung Lee, and JungKun Park (2010), “The Role of Interactivity in
e-tailing: Creating value and increasing satisfaction,” Journal of Retailing and Consumer
Services (SCOPUS Indexed = A| A % 8F<= %), Vol. 17, 89-96.

Yoo, Weon Sang, Gyoo Gun Lim, Jonathan S. Kim (2009), “A Game Theoretic
Modeling Analysis on the Internet Channel Disintermediation,” Journal of Convergence
Information Technology (SCOPUS Indexed =t Al 1 -8} 4]), 4(3), 17-24.

Baek, Seung Ik, Seung Kuk Paik, Weon Sang Yoo (2009), “Understanding Key
Attributes in Mobile Service: Kano Model Approach,” Lecture Notes in Computer
Science (SCOPUS Indexed = Al A& 8t A]), 5618 (July), 355-364.

Park, JungKun, HoEun Chung, and Weon Sang Yoo (2009), “Is the Internet a primary
source for consumer information search?: Group comparison for channel choices,”
Journal of Retailing and Consumer Services (SCOPUS Indexed = #l| 4 i&-8}<A]), Vol.
l6| pp'92_99.
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Cho, Namjae, Hyojae Joun, Weon Sang Yoo (2009), “The Structure of Alliance Network
in Regional Tourism Business: A Conceptual Analysis from the Perspective of the
Duality of Technology,” Journal of Information Technology Applications &
Management, 16(3), 87-100.
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oA, FLA, FAIZ (2017), “As Folep 3o o] A=A 7] ofxE 2;
L g2ul7|ot 3o dAl Abel,” Korea Business Review, 21 (3), 147-170.
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T3], o] F3], o]F 5, UG (A AA}) (2012), “Global Marketing Strategies of
INNOCEAN Worldwide “Global Marketing Company, INNOCEAN Worldwide,” Asia
Marketing Journal, 14(3), 137-151.
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http://mra.korea.ac.kr/korea-research/rscThesisRegistrationMRA.action?navigation.iPageNum=1&parameter.strEmp_No=111832&dojo.preventCache=1332918374500&parameter.strISI_Loc=922347&whoami=startRscThesisDefault
http://mra.korea.ac.kr/korea-research/rscThesisRegistrationMRA.action?navigation.iPageNum=1&parameter.strEmp_No=111832&dojo.preventCache=1332918374500&parameter.strISI_Loc=922347&whoami=startRscThesisDefault
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A2 (2007), “TE Ul A2 o} AF4 H2 =9 g3o] 2po]of 3t A
U/lf'// o 7% 22(4), 1-15.

<2 (2006), “When and Why Does a Firm Choose a Certain Type of Internet
Channel?” 35 819774, 24 (2), 259-286.

RESAERCH IN PROGRESS

An Empirical Test of Antecedents of Turnover Intentions and Job Performance: An
Examination of Asian Retail Managers (targeted to International Journal of Human
Resource Management).

Does the Internet Channel Introduction Always Cause Channel Conflicts? (targeted to
Management Science).
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The Optimal Level of Digital Channel Usage in Contents Industries in the Presence of
Analog Channels (targeted to Marketing Science).

Is Long-term Orientation Always Better?: Comparative Analysis of Long-term vs. Short-term
Oriented Strategy under Competition (targeted to Journal of Marketing).

SELECTED CONFERENCE PRESENTATIONS

“A 3] 9} o] o] A A]: Kia Motors Slovakia 2] 8418 T4 0 2 » 4] 18 3]
g ELQ Eals]— I;HQ /1\} 201641 8¢ 17 4.

“The Role of Consumer Multi-Consciousness and Satlsfactlon on Wellness Travel
Service,” PAN-PACIFIC CONFERENCE XXXII, Vietnam, 201511 6 € 3 &.
“Determinants of point redemption on loyalty programs: The impact of demographics
and channel type,” Global Marketing Conference in Singapore, 2014 1 7 .
“Fedz A A", F=reste sAS =], Mw, 20149 24 15 <.
“olmAYdEslol=of wiAIY Hef AL, B G Sk g], 2012 8 €
22 Y.

“The Flows of Emotions in Retail Industry”, Global Marketing Conference in Seoul,
2012174 22 4.

“AJ AAE| 7] AH] 22 84S B3 17 0 7o), Sl A9 et
FAEH=H], &3,2011d 84 18 4.

“A Meta Analysis of Multl Brand. Multi- Outlet Channel Systems,” Marketing Science
Annual Meeting, Cologne, Germany, June 17, 2010.

“The Effect of Competition Intensity on the Internet Channel Introduction in Multi-
Brand Multi-Outlet Market,” KAMS Spring International Conference, Seoul, May 29,
2010.

“QLEJYl A 2 o] o] 24 S ol 3k A ASlo| 24 L W § 283
EAEA S EE =7, 20089 54, pp. 1-15.

“An Agent System for B2B EC in Ubiquitous Environment: AgentU,” Proceedings of
International Conference on Convergence Information Technology, November 2007, pp
535-540.

“Exploring Information Technology Competence of a Firm,” Proceedings of
International Conference on Convergence Information Technology, November 2007, pp
1263-1268.

“Choosing the Best Channel Structure in a Multi-Brand Multi-Outlet Market,” Marketing
Science Annual Meeting, University of Pittsburg, Pittsburg, PA, June 2006.

d

“The Impact of the Internet Channel Introduction in a Market with Competing
Manufacturers,” Marketing Science Annual Meeting, Emory University, Atlanta, GA,
June 18, 2005.

“The Impact of the Introduction of an Internet Channel on Distribution Channel
Management under the Multi-product Multi-channel Environment,” Marketing Science
Annual Meeting, College Park, MD, June 15, 2003.
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“The Impact of the Introduction of an Internet Channel on Distribution Channel
Management,” Informs Annual Meeting, San Jose, CA, November 17, 2002.

TEACHING EXPERIENCE

Quantitative Models in Marketing (Ph.D.), Korea University

Marketing Management (MBA), Korea University

Strategic Marketing Management (Graduate/English), Korea University

Special Topics in Marketing (Graduate/English), Korea University

New Trends in Marketing (Undergraduate/English), Korea University

Marketing Research (Undergraduate/English), Korea University

Principles of Marketing (Undergraduate/English), Korea University

Marketing Management (MBA/English), Hanyang University

Product Management (Undergraduate), Hanyang University

Marketing Research (Undergraduate/English), Hanyang University

Multivariate Analysis (Graduate), Hanyang University

Marketing Research (Undergraduate/English), Singapore Management University
Applications of Statistics in Business (Undergraduate/English), University of British
Columbia

SELECTED AWARDS AND HONORS

Korea University Research Fellow (2014~2017)

Korea University Business School SK Research Award (2011, 2013)

Journal of Channel and Retailing Best Paper Award (2013)

Korea Management Engineers Society Best Paper Award (2013)

Korea Research Foundation Social Science Korea Research Fund (2010~2016)
Korea University Business School Executive MBA Best Teacher Award (2016)
Korea University Business School Global MBA Best Teacher Award (2020)
Korea University Best Teacher Award (2010, 2012, 2017, 2018, 2019)
Hanyang University Best Teacher Award (2009)

Hanyang University Research Grant (2007, 2009)

Korea Research Foundation Research Fund for Young Scholars (2008)

SMU Research Grant (2004-2005 and 2005-2006)

Dean Earle D. McPhee Memorial Fellowship (2000-2001)

Faculty of Commerce International Graduate Tuition Scholarship (1998-2000)
Faculty of Graduate Studies International Graduate Tuition Scholarship (1998-2002)
Canadian National Railway Fellowship (1998-2002)

Korea University Scholarship (1990-1992)

OTHER ACTIVITIES

Area Chair of Marketing at KUBS

Associate Dean for MBA Programs at KUBS
Director of KUBS Executive MBA Program
Vice President of Korea Distribution Association
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e Member of Board of Directors for Korean Academic Society of Business
Administration

e Member of Board of Directors for Korean Marketing Association

e Editorial Review Board Member for Journal of Channel and Retailing

e Editorial Review Board Member for Journal of Global Academy of Marketing

Science

Korea University Business School Research Committee Member

Advisor for Korean Cable TV Association

Advisor for Biggrae

Outside director of Lotte Himart
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