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Personal Introduction

Prof. Jinsoo Lee received his BS degree in Business Administration at Chung-Ang University,
Korea. Upon the completion of Master's degree at the University of Nevada, Las Vegas, USA,
he was engaged in international telecommunication business for the first two years and built a
career  in  the  convention,  exhibition,  and  special  event  industry,  serving  as  Director  of  an
independent meeting planning company for more than 5 years.

He returned to academia to pursue Ph.D. in the Department of Hotel, Restaurant, Institution
Management  and  Dietetics  at  Kansas  State  University,  USA  where  he  taught  meeting
management and other hospitality-related courses. Upon the completion of Ph.D., he assumed
Assistant  Professor  in  the  School  of  Hotel  and  Tourism Management  at  The  Hong  Kong
Polytechnic University in January, 2007 and was promoted to Professor in July, 2020.

[Academic Qualifications]
 Ph.D. (2006) Kansas State University, USA 
 M.S. (1996) University of Nevada, Las Vegas, USA
 B.S. (199 2) Chung-Ang University, Korea

[University Services]
 A Hall Warden, Homantin hall (July, 2013 – June, 2019)
 Program Leader, Doctor of Hotel & Tourism Management (July, 2014 – Present)

[Professional Affiliations]
 International Council on Hotel, Restaurant, and Institutional Education (CHRIE) 
 Meeting Professional International (MPI) Accredited Trainer 

[Awards]

 Best Paper Award at the 18th Asia Pacific Tourism Association (APTA) Conference,
2012, Taiwan.

 Best Paper Award at the 11th Asia Pacific Tourism Association (APTA) Conference,
Goyang, Gyeonggi Province , 2005, Korea 



[Recent Research Grant]
 GRF  Fund  (PI:  Sep.  2019  to  Aug.  2021:  HKD305,910)  Exploring  the  process  of

creating value propositions for exhibition service innovation in service-dominant logic

 Public Policy Research (PI; 6 June, 2018 to 25 Dec., 2019; HKD320,049) Examining
cross-national destination image of Hong Kong with big data analytics and social and
cultural distance.

[Managing Editor]
 Journal of Travel & Tourism Marketing

[Coordinating Editor]
 International Journal of Hospitality Management

[Editorial Board Membership] 
 Journal of Convention & Event Tourism 
 International Journal of Hospitality and Tourism Administration
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